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Examination of Environmental Business Promotion Measures Made on a Commission Basis in Fiscal 2019

Introduction

In the Fifth Environmental Basic Plan, the goal is to realize a sustainable society, and for this purpose,
"integrated improvement of the environment, economy and society" is required. The environmental industry
contributes not only to environmental protection, but also to the economic growth of Japan, and plays an
important role in realizing a sustainable society. In recent years, the market size of the environmental industry,
including the renewable energy market, has been growing, and it is attracting attention as a promising
business field that will drive Japan's economic growth in the future. In order to realize a sustainable society,
it is important for the government to promote the environmental industry. However, the environmental
industry is a wide range of fields and forms from primary to tertiary (+ 6th) industries, Therefore, it is
necessary to understand both the trends of the entire industry (macro trends) and the trends of individual
industrial fields and companies (micro trends) in order to consider measures to promote the environmental

industry.

This project is undertaken to study and analyze the advanced and leading cases of companies that conduct
environmental business nationwide and analyze the current status and prospects of environmental business
from a micro perspective. In this way, the results can be used for planning and drafting environmental policies

of the national government, etc., and for business and management decisions of companies.

In this year, focusing on the "Circulating and Ecological Economy", (1) Selection and interviews to
companies, (2) Survey and analysis on the current status and future prospects and ideals of environmental
business (initiatives for forming the Circulating and Ecological Economy), (3) Holding seminars , (4)
Establishment and operation of "Study Group for Sustainable Growth Engines"”, (5) Examination of

promotion measures and (6) Preparation of reports, and (7) Ancillary business regarding achievements.

The results of this study is envisaged to be used as reference for for companies, NPOs, and governments
and municipalities that support or plan environmental businesses (initiatives to create the Circulating and

Ecological Economy) or plan to support them and its promotion.
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