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| ackground of SCP in Korea

Green Economy and Green Procurement Policy

v' Green Production & Consumption are the key elements to drive Green Economy
v' Green Procurement stimulates the demands on greener products, thereby creating

a virtuous cycle of green production & consumption

Green Production (Supply side) Green Consumption (Demand side)
Green Product & ) ,- @
- y Technology A ‘
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ackground of SCP in Korea

Act to Promote the Purchase of Eco-friendly Products (2005)

v’ Since 2005, public institutions have purchased eco-products

ﬁThe heads of public institutions shall purchase green products, whe}
they intend to purchase any product” — Article 6
“The heads of public institutions shall aggregate purchase records of

green products pursuant and submit such purchase records to the
\Minister of Environment” — Article 9 Y,

v Target Organizations : 883 government and public institutions

(Total 38,000 institutions including affiliated organizations)

\/ Scope of Eco-Products : Eco-Label Products, Good Recycled mark




Background of SCP in Korea

* Certified or Meet the criteria set either by the Korea Eco-Label or the
Good Recycled Mark

* Meet other environmental standards set by MOE in consultation with
the relevant ministries

Good

Korea Eco-Label

156 categories including office 15 categories including waste
equipment, construction materials Product groups paper, glass

2,321 companies, 15,698 195 companies, 238 products
products (As of Oct 2015) | Numberof Products | ' © =0 "o 0o

Ministry of Environment Certification Authority Ministry of Trade, Industry and Energy

http://www.greenproduct.go.kr Website \http://www,gr.or.kr
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Communication strategies of GPP : GPP system

MOE

Overall Management

Provide direction and
supervision

Report the monitoring
and evaluation results

KEITI

Collating GPP

plans/records & Evaluating Submit Implementation Plan

Provide green and Records via GPIS

products information

Provide centralized GPP Provide technical
records via KONEPS Assistance

Execute GPP
PPS Over certain thresholds

Executing & Monitoring
Centralized GPP

¥ Public Institutions
Execute GPP

Commission Procurement
over certain thresholds
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'mmunication strategies of GPP : About PPS

General Role of PPS

Management and Operation of RUNEPS

Domestic and Foreign Procurement Stockpile and Supply of Raw Materials
Contracts for the Governmment's Coordination and Audit of Government
Major Construction Projects Property Matters

2 Pages on the webserver : www.pps.go.kr

/ Paper-Oriented Procedure \

Labor-Intensive Work
. Innovation Through
Complicated Process Digitalization : KONEPS

. . 2 KONEPS(2002)
Demand for ngh Quallty : Korea ON-Line E-Procurement System
_.Development of ICT

J
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Hmmunication strategies of GPP : About KONEPS

KENI

Major Functions of KONEPS

A Single Window for Public Procurement

v Integrated bid information(estimated costs, technical specifications, evaluation criteria)
v’ One-time registration for public procurement(single repository)
v’ Services for all public organizations

Digitalized Processes from Order to Payment

v Encompass the entire procurement process on a real-time basis
v Promote the e-shopping mall

Enhanced Transparency of Public Procurement

: v" Publicized procurement information(utilized it)
i Diminished the possibility of corruption

»
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Communication strategies of GPP : Cooperate with PPS
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ommunication strategies of GPP : Eco-friendly Bidding

KEITI

" PPS Green Products Bidding Notice : construction materials

th

2
~
o
o
)
T
=2
e
=]
=
HE
=
ﬁ_rl
h
IE
]

OfefH, =2y S5 7TU01F ST 2WWW SMpp o EDVIIAT =20 JT=er S TUs

=
T
G
pa]
10
Hu
ity
i
]
-
0o

21 AOIZOIA S472 2 OEEETAIR JMUMAKE HAIE(K|
STAE BAHM MRS HCEC

ST TS YB AR, A3Tol20l WE HE [of~Bs
#2 BB 25% ol A2 HBISZ
HMEE ME MME + A= A

R =l
= A

m
50 |
rr >

=)
= =
rir

8

_,
[
[’
L=}

E2I=2] RE

0 H
oo L
ju)
Hom
[
e o
o &
|
Ir il
o M
com
Z h
o m
o =
mop
fr o
o =

¥

3 QL OTAED
sE==E
120l

|

=t}

[0 I

©l

o
=
oy

oo A
J

o
nx

Hoa
= A
a1
e
=
115
2 g
[
Ea
[T
oo o
Ex
My
= =2
I
o
e g
0
o
el
8
rim
rhy
OH‘ r
peal
1o

=
il

J HITE

Al

(R

S3FER HEZ3 HMEA 2012407423 1837
gaEsatg 20120719438-00 EEHT EEhA| 21 H2012-1235%
2 am ST PHe DS S(AEE 02 2y

sas = 2o RS04 MA ot ME U 0je) AREMESY A2H2E SS5teok HUCH
wE(Z2)I ANsE E5A HegilH Hu=s T3

plarury e a Lrarry ZIMUT

Acpury HEHE) FHUETE =0

AR SUMET UFEAEN T 11201 2502000000103
[2AEH U 38 Fu)

an as

zan Mo TR =P Haz

2012/07/29 18:00

T UHIDISSE T 0300 ~1800 ERZ 0300~ 1300, BHUS WSHalEI}

(B EQUS =28 ST LU0 ARH2I 5T

= UM LHSs UM, SESRE SUHT T Z2 HYSES YHEVINESS IR AT UiE
Bl H Z(Z2)E52= SEstsoFELICh

G oo A A AN E A
=T es MH7|E
= BE42BHEA oy
gE D}L,T,E. A TOMET
2012/07/24 10:00 Y a2 A 2012/07/30 10:00

SEA HL0RIUAS YA B2 AT0lE, U BH0RIL HY 18k HZ0| FHSEUCH
(& YASSINITAME Wists 23 2S30) BHEU)
2012/07/30 11:00 AT FBUTRZL A 2ELRITE)

2012/07/201207194358-00_FHAHO [ ~2 A
HEM hwp

2012/07/20120719435-00_S & gda|
THUZ2(HZE) 0L LE M 1ls

2012/07/201207194358-00_F ZEEe| &
UTE THHOIAR 2 Z0(H 1235 AEA
Z).hwep

r=
#o
Tkl
Hy
[l
=
®
@
IE
il

I
o
=]
1o
o I
=2
IE
re
|0 o
M
A

i
]
B2

1 AN

kA

Hi=zral

&
mnn

[
o e

9!

=
0 m 2
o

=

b3

il
o]
=
©
i
o
0 H
e
x

i
>
i
/Lkll
5
O
u
=
oW

r
18
s

no ol
=il

o

Aoz Azt ez B Mirzel AR et deld =22 e
AMYEAS AHE0 JSEULC

HEEE Ik

= MIIYE OIS - ZEd JIE (=21568-0800)

HBEME U BHUE= A HAWE MW &L,
AHHE 5 SEe T BB A0l
MBI E[B421 2 DA F2011-222011. 7. )]s 0 212 GEIIZ
OISt =M HEDISHSBA.005%I014 HITIH b L
SE5 AAStH ESTHO| 883 010l T}

iy

I
naf
H
Hu
i
oz
]
C
o

=



Communication strategies of GPP : Monitoring Sys
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lJommunication strategies of GPP : Training Programs

KEITI

Green Procurement Training

®* Regular trainings are held for procurers at public institutions
®* 78,159 people have attended the session during the period between
2005 and 2014.
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Red: Total number of trainings conducted, Green: Total number of Attendees
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‘Communication strategies of GPP : Performance Evaluation o

GPP records reflected in performance evaluation

Q Local Government ). ( Public Organization )W_ﬁ.

*10 Provinces & 7 *117 national public * 39 local public corporations
Metropolitan governments corporations & government o
affiliated agencies » Evaluated by Ministry of
» Evaluated by Ministry of Public Administration and
Public Administration and * Evaluated by Ministry of Security
Security Strategy and Finance _ _
* Indicator : GPP ratio to total
* Indicator : GPP ratio to total * Indicator : GPP ratio to spending & annual GPP
spending & annual GPP total spending & annual growth rate
growth amount GPP growth amount
» Share out of total score :
» Share out of total score : » Share out of total score : 2 /100
9.2/900 5/100
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mmunication strategies of GPP : Workshop & Awards
KEITI

GPP Workshops & Awards

®* Workshops for public organization and municipalities in order to raise
awareness on GPP and provide technical assistance

®* Awards to those who deliver outstanding performances
(President, Prime Minister, Environmental Minster’s Awards)
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lommunication strategies of GPP : Exhibition

ECO-EXPO KOREA 2015
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" Date: 2015. 27 Oct ~ 30 Oct
" Venue : COEX A&B Hall(14,733 "), Seoul, Korea

.
*2015 CHoH =L 'c'

|'7=|

" Participated by 188 companies (686 booths), @ ECO EXPO &«
w KOREA 2015 J*¢

" Hosted by Korea Ministry of Environment

" Organized by KEITI, The Korea Economic Daily

Visited by 40,633 people .
=/

" Side events : Environmental Industry National -

J0.2760-30E)

Award, Green Procurement Consulting, Job Fair in S S paaval

environment industry etc
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Result : Monitoring GPP

Korea’s GPP recorded around 2.2 billion USD in 2014 which has
Increased 9 times in a decade

2.50 - 25
2.20
2.00
1.50

1.00

0.50

0.00
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

¥latal expenditure in green products(billion USD) % of GPP over the total domestic purchase executed by PPS



esult : Monitoring GPP Benefits

Environmental Benefits / CO, equivalent emission reduction / Job
creation from Green Public Procurement.

(UNIT : Million USD, Thousand TON, Capita)

INDEX SUM ‘05 ‘06 '07 ‘08 ‘09 ‘10 11 12 13 14
Environmental
Benefit* 1,237 - 55 70 66 71 66 70 182 275 382
CO2 equivalent
emission reduction®* 4788 | 108 316 495 601 620 538 544 491 532 543
Job creation*** 18,264 | 6,532 | 619 | 4001 | 1,995 | 379 96 36 677 | 2,624 | 1,305

* Environmental benefits of GPP per year

categories x purchasing quantity
> Environmental benefits of product category A = (baseline of the environmental criteria of the A

product category — average test results of certified products in category A) x unit price
** 19 measured product categories : replicator, washing machine, refrigerator, TV, desktop computer,
notebook computer, printer, monitor, facsimile, air conditional,

"f”rblng material, floor decoration, desk, bookshelf, partition, soap, toilet paper, paper towel

Portland cement,

pl@y inducement coefficients : 8.3 capita / m|II|on USD (Korea Bank)

environmental benefits of the 81 respective product

insulation and
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Success Factors & Future plan

Success Factors Limitations
* Enacting the law to encourage

purchase of green products « Staff in charge of GPP in public
agencies frequently changes

» Monitoring system in connection with _ .
PPS E-procurement system * Ineffective management of indirect

procurement (e.g. construction)

» Evaluation of green performance .
» Shortage of green products criteria

- Financial & reputational incentives (especially, constructer materials)

» Stimulate public demands by diversifying product groups
| » Connect with external systems to monitor GPP not purchase by PPS

try & Technology Insﬁtuté



Thank You very much!

Kyu Woong Ko
Researcher
Sustainability Lifestyle Office

kokyuwoong@keiti.re.kr
www.keiti.re.kr
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