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SAC.” Higg Index

ﬁ) 2007 . KE D77 R 1 ZEFE AT Outdoor Industry Association(OIA) JO)SustainabiIitN
Working Group™MH AT FE 1) T$84ZEco Index & BAF,

O 2011£EICIE, HEDT/NALIL-#HDI0% DY TSAFr—2 a2 EICKVERINT:
IRIE R EIEIE A H 159 H A the Sustainable Apparel Coalition (SAC) |HNike D Materials
Sustainability IndexE B RIEEZHRAT A EFRTE , OIALES([ZEco IndexD EE2kR
[Higg Index |ZRFE, 7/ UL B RIZHL. Y TIAF—22RITBITRIRE/ AT+ —
TURDAE. FHIE A EDIZEAEZTRT 52D 7 OKFIA-KEHF. TRILF—RV
B RE. LEVE-FEVME. HERUFHE) [TFL, T—ILEERTE,

w 2012523/ AAVNT ST S LOERETF E, J
SACEEAU/N—T X HEDYTIAFT—0 ATl

Adidas JC Penney

ASICS Kohl's Department
Columbia Sportswear Stores

The Coca-Cola Levi Strauss & Co.
Company L.L. Bean, Inc.
Cotton, Inc., Duke Marks & Spencer
Center for Natural Resources
Sustainability and Defense
Commerce Council,

DuPont New Balance
Environmental Nike

Defense Fund Nordstrom

Esprit Outdoor Industry
Gap Inc. Association

H&M Patagonia

Hanes Brands

(H#2) the Sustainable Apparel Coalition (SAC)

:EMA Higg Index: What it measures

Target h do the i 5
Textile Exchange Where do the impacts occur?

i Manufact- Use &
U.S. Environmental uring ervice

Protection
Agency What are the impacts?
Walmart | water Enm'gvlﬁ Waste | | Chemicals | | Biodiversity | Land Use
WL Gore & Associates T I | 'i
World Resources
Institute
| 7\ J W_}
Which ones a¥e being addressed? Y
Now Now (but to a lesser extent currently)  Soon

Web~R— | http://www.apparelcoalition.org/ 2
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EICC(EFE R 1TEFR &:Electric Industry Code of Conduct)

ﬁ) 20044 . HP. IBM DELL?ﬁ;&“;b“EPIL\a?:;oTE6@#7°545°:—>(‘|%§ILT1’E%EEE,ﬂ_*\
ROEFA—H—. Y TS5AV—I2&>THO—/N\ILEIEIZELTIER
O Elccx//\—yb\mi@#?"v»r’v 0)4k,R€¢E$EL,tL\&L\oU’JIXH&EICCI:E&T%
& B AEAXICFIAMNEIEE, EICCITHEEICAIY, MEMTRELGRENELITHA
TWAMEIIEEET HE=FIZKYEL,
O EICCRF—LELTIE,. EAMICSONIERBIFEIIZ2G4E IITREREITEEOEAE]
\ MR | 2 FE Ao /

EICC{TENIRE IEH D55 - :
(RIS |1 hhhBIE B EICCEE DAL |

C.REIfRE

1) RIGFFRRIEHE

REESNIRE L OMAIE (BFHERGLE), KB, 8REYATIEL, NEERHTIC
#FL LT, ZhoDBERSLUREICET SEHEZETLATRIZELE.,

2) BRMIEEEERRIE

WE-ATFUR-BEEEOTOLAOHEDL, RHBORE -RE-UT1IL-BH
}jiﬁtﬂ;t&:l:fw KOIRNF—EELTRTOMKEVERST FFERITT DLW
L =

3) BRAENE

BEICRHSNBECEEZRETLFNAGELREL, RETNYKL-BE-RE-
R -)Y A9 -BFA- BT SLS5EBLETNIEESEL,

4) BKEBREY

£5, EXTOLROFMDEER TRELHKCERENIL, EHONIEY LT
fifi. B4R, BE. WEZToTHDHHELFLELEHHITESEL,

5) RSkt

EBLRETIERMARESM(VOO) OIT7Y—)L, BRA. HFRME. AV E
BURWIE. WRIEIC LY ECDHBIEIS. ROONI-EYIFERTE, B4R, HE, LBET-
THBHHLEFIIEELEL,

6) GO HMERH YT —
LUREL VYAV -BEROINILTEEH T RENEDERORIEFI-THIRIC

BLTEASNSER, Bkl BEERY ATERTLETNITESEH,

EICCE Mk (A —h—%F)

SEE OO0 —m
SR O (OVS) U NRNUTR
EMESMEH U NANUER
S R

BNITERAA

4

(K #8) EICC WebR— | http://www.eicc.info/documents/EICCCodeofConductlapanese.pdf
DNV Group Web~R—3_ http://www.dnv.jp/ 3
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AIAG.” Supplier Guidance for Estimating Greenhouse Gas Emissions for
OEMs (OHS-11)

O XEOBEFHEEZEMAThe Automotive Industry Action Group (AIAG)AY . OEMMDEEE
HRABHEFED-HDHART U REFHIT,

O OEMMDEBEMEAAHHIZEL. S1E. NE. HBEDH AT RZERMEL . EEHDOEMD
T—ADEEEBEICL., MESN-T—FDEME. LLERDF-ODEEIF—TIVIERET
510, HIEIZTAIAG WebR—T KU1,

TSC: The Sustainability Measurements and Reporting System:SMRS

QO The Sustainability Consortium (TSC) (&, B T4 7 A7 ILIZET 52 HFEDE XL IEHR
DYRE - DA AIREIZH D EFXFBIBEL T, YT 54V —+0/N55, NGO, BUFFENHFEL T
20097 RAIZ3H EIT,

O #Bom 7 o—/\LEE-HENSI. FRHBEVF—ITETHWGEZREL T, il aett
DBIERVIFHES X T L (SMRS) LRELEITY— )L DRAFEELT E,

O SMRSIL. LCAZHEME LT LR RBDFHaIREBIE SEIZE T, ARHTIVEEORE
TREFLET)T7ONMETIEFIVWREFEEREFEITOVTHOEEENEEND

(H#8) The Automotive Industry Action Group (AIAG) Web/R—< | https://www.aiag.org/source/Orders/index.cfm?search=0HS-11V
The Sustainable Apparel Coalition (SAC) Web/R—3_ http://www.sustainabilityconsortium.org/smrs/
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Walmart .~ Sustainable Product Index

/O 2009%F. YA ILT—FEREIDHB1500DH FS54 ¥ —EGEL. BHOBERIZHRATFE
UTFAAVTIIRERTT HIEEHE,
O #Di=%. AERMEIDHIHTSAY—10F1IzxL. BEBIZRIHRTFEYT42
MM, &5(CKZ2 LD 2 OB NI Y —L 7 AOMRKIZH . BEDSATH
A IIZEZT O— N\ LEERT —IN—RE B ET 5, REMICIEEBERTICERD
HRFFEYT AT BIEREBELEL—T T TRRT LD,
\O 2011 EETIC6DB G HT T — Tt ST fiZEHE., 20124(1212100ATTYETHERF ./

Evay ‘ Y TS5AN—~D15D B REK I

Walmart > <

The Sustainability Index will provide tools for Supplier Sustainability A t: 15 Questions for Suppliers
our merchants and customers that will help us: M e g s g fg o et
= == 1. Haw P =11} d your by aas 7
» Improve the sustainability of the products 2 :?;:imomdtomvporlvoulmeenhwsaqasemssmsromeCa(metsclosureF‘rmec!
ﬂur cu SIIDII"IE r5 |D‘H'E 3. What |syourtotal annual greanhouse gas emissions reported in the most recent year
> - - 4 ;"Hd::'m sel publichy lanbbes ¢ h gas redi targets? If yes, what are those
» Integrate sustainability into our core -
Materigl Efficiency; Reducing Waste and Enhancing Quality
b U 5i ness 1. If measured, please report the total amaunt of solid waste genaralad from the faciites that

produce your product{s) for Walmart for the mast recent year measured
2 Have you sét publicly available solid waste reduction targets? If yes, what are those targets?

= Reduce cost, Tii] prove prﬂd uct q ual iw and 3 &Eﬁ?ﬁ:ﬁmmﬁfﬂﬂgﬁmm facilities that produce your produci(s) for
“ro = 4. Have you st publicly avalable water use reduction targets? If yes, what are those largets?
create a more resilient, efficient supply
Natural Resources: Producing High Qualty, Respo urced Raw Materials
ch H_i n I s:;:ba:suthnl address ‘l’éélrslsysuch as | compliance, emp! T i m:nd
. productingrediant ,arom

- Stren gth En CUEt{}mer tru St h?, IEﬂ_dlng Gur 2. Have you obtained 3 parrycemllcallonstorsnyoflmpmdlsmatwu sall to Walmart?

industry in product transparency B L

quality of, and capacly for, procruuvom
3. Do you have a pn oc.ess for managing social comphance at the manulactuning level?

4. Do you work with your supply base o resolva issuas found durng social comphancs
and als.o d t specific ions and imp 7
5. Do you invest in it st in the markets you source from and’ar
oparate within?

(HHBR) “Walmart Announces Sustainable Product Index” Walmart 7h—L~R— =31 —X 2009
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Puma ./ environmental profit and loss reporting

O 2011FE11 AICIRIEE I ETE Z (environmental profit and loss reporting) 2%, GHG. K&
JRFIA., THFIR. KKRFLE KEFLLEDRE~ADBMEEZER, COHAIEUA+20T
HHERK

O 2012410H. Puma MJochen Zeitz I K. Bt DRIFERIATEEZE ML ANILIZKES
., ‘RIEBEE " ZRRTHEFHE,

O FIELLELRFTEINBIENEERAR—YL 1—X TONVIZRTR, V1—ADBE . EFE
DAIT—KR - a—XEHBRLIRBARIZ1/3T, FOMIKIF€2.95, & R EHED3%IZH5,
FETUOPYDBEIESHIZEL XDV DI DITH R LE S FRIET Y 12%E
15,

FIRERETOMEEHERIEARIEELY)

€ million mifion € million € million € million € million % of total
33%| 32% 26% 7% 2% 100%

TOTAL 47 47 37 11 3 145 100%
PUMA operations <1 7 <1 1 <1 8 6%
Tier 1 1 9 <1 1 2 13 9%
Tier 2 4 7 <1 2 1 14 10%
Tier 3 17 7 <1 3 <1 27 19%
Tier 4 25 17 37 4 <1 83 57%
EMEA 4 8 1 1 <1 14 10%
Americas 2 10 20 3 <1 35 24%
Asia/Pacific M 29 16 7 3 96 66%
Footwear 25 28 34 7 2 96 66%
Apparel 18 14 3 3 1 39 27%
Accessories 4 5 <1 1 <1 10 7%

(HE)PUMAY A+ —a2—X, 20115118 . ” PUMA costs out environmental ‘calories’ of its products”. edieWaste, 2012510 H
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P&G: YT 514 v—&{F($(2010 &£ 58 ~)

BRal et R a7 H—F TH IS4V —DIRE/N DA — 2 R &5 I H& {7
REBEBHIIIRILE—, K. BEY. BEHRAR

IS4V —CEFNLRBEAREBERZRL . SIENTEEFRS
AT TSA v —EEIZFIA

OO0O0O0

BT : & ixZ EhFf:2E(2011 £ 38)

O H$754%—6,000 £tIZh— RN TV RDEE -RE-BlREFEFE T L EHE
O 2012 Eh#IZIFEH TS/ V—HIBFHIXNR

Dow Chemical : 75/ —FEEFBI—FEHIE2011 £ 48)

O FEHRESEEESO—/NNJLOAVINIRDESFEERE

(H#) BEEFREY TS F—UEBLEEBOEENRARBEHFICETSRE - IR (EIE) J1EM. 20125



