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® PurposetAmbitionsh'ie&Eicl. Ambitions®H TCEPEE(CDVWTAINSNTLS,

Ml M Enhancing quality of life and contributing to a healthier future.

SDGszxz# FUBHDOEEDA[NEZRT . 20305F(CMIFTz 3 DDAmMDbIitionsZ % E .

BEDEE %, & Commitment and ProgresséUTATR.

> For individuals and families, help 50 million children lead healthier lives.

» For our communities, improve 30 million livelihoods in communities directly connected to
our business activities.

» For the planet, strive for zero environmental impact in our operations.

Status of our commitments

Our 2020 commitments and progress o

Ambitions

For individuals and families For our communities m For the planet
Enabling healthier and happier lives Helping develop thriving, resilient communities Stewarding resources and the environment
Our 2030 ambition is to help 50 million children lead Our 2030 ambition is to improve 30 million livelihoods in Our 2030 ambition is to strive for zero environmental
healthier lives communities directly connected to our business .:ﬁvhin i in our op
/' , - e e
3 [
'l ! ' g
- ! 1‘ .n - ALY
Offering tastier and Inspiring people to Building, sha ng and Enhancing n Respecting and rnmolmgdece nt Caring for water
healthier choices lead healthier lives applying nutrition development a a u omoti ng ploymm:
knowledge livelihoods rights nd diversity
0.0 Launchmorefoods @O Apply expl ®00 Build o0 Imp: farm @eOAssess and address @80 Roll out our Nestié @00 Work lo achieve ®80 Provide climate ®88 Improve the i 0) EJ ODI iﬁ,
that are it e nutrition from economics among the human rights impacts needs YOUth initiative water and change al z<nOn R

nmnliocn npﬂ:i llyfor  packs, at point-of-sale the first 1000 1 ly us across all our operations sustainability across | [RE performance of
nmm:—t:nab.emm = and online through to healthy sging ou0 e kot sctivities e . i — our packaging } \ 7” 7/ z | I t
children @80 Offer guidance on #80 Build ietary ®00 Improve workers’ L L el for leng-term #80 Reduce food loss

portions for our products  science leading to diversity among the d d women effective water pom:m engagement in and waste % \EEE

hildren i ; SEiOaS th

@90 Further decrease @0 Leverage our he-&lh—wnmuw‘ farmers who supply us gt value and ip climate policy 60 Provide meaningful |
sugars, sodium and = supply chain chain
saturated fat marketing efforts to nutrition and digital L L e} @80 Engage with and accurate

P s ] @®80Enh hureof ®8OA for healthy PPl environmental
@80 Increase vegetables,  eating and lifestyles our supply chain and integrity across the workplaces and healthier those in agriculture information and dialogue
iﬁ:‘z‘ “"“‘, i;.‘:':“‘ ®e0 Empower parents, D e s S @80 Raise awareness on #80 Preserve natural
foods snd beversges caregivers and teachers #80 Continuously @880 Provide effective water conservation and capital

b to foster healthy improve our green coffee  grievance mechanisms improve access 1o water

@80 Simplify our behaviors in children supply chain to employees and and sanitation across our
:ngledne:'!‘:hls .::lors 0 Support ©80 Roll out the Nestié stakeholders wvalue chain

breastfeeding and protect Cocoa Plan with cocoa
@90 Address under- it by continuing to farmers
nutrition through implement an industry-

micronutrient fortification  leading policy to market
breast-milk substitutes.
responsibly
©8@ Inspire people to
choose water tolead
healthier lives
®80 Partner for
promating healthy
food environments
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(%) Coca-Cola Our Purposel

® Coca-ColaldPurposetVisionZzZNZNIH/IFTTHN. VisionESFRENMRDIIFTSN TS,

WHO WE ARE BUBPOSE MISION

THE COCA-COLA COMPANY TO REFRESH THE WORLD. l LOVED BRANDS, DONE SUSTAINABLY,
MAKE A DIFFERENCE.

Our vision is to craft the brands and choice

of drinks that people love, to refresh them in
body and spirit. And done in ways that create
a more sustainable business and better shared
future that makes a difference in people’s lives,

VisionDIEEZ &(C5e communities and our planet.

I LOVED BRANDS DONE SUSTAINABLY FOR A BETTER SHARED FUTURE l

* Passion for people and their lives * Start with facts, based in science * Invest in employees’ personal growth and talent
* Cutting-edge excellence in ingredients, * Grow our business while reducing our sugar  * Empower people's access to equal

innovation, design and marketing * Make packaging a circular economy, with a opportunities, buid inclusion
* Investment for leadership across categories focus on getting 100% collection to enable * Create value for customers—big and the

in purposeful brands that consumers love reuse for World Without Waste many small
= Act globally and locally * Be water balanced, improving water security * Support our local communities, both to achieve
* Powerful partnerships with our bottling where needed most more and in times of need

system to bring brands to life in the market * Reduce our carbon footprint * Deliver returns to our investors

* Source more sustainably and ethically

WE NURTURE A CULTURE WITH A PASSION TO REFRESH THE WORLD. WE MAKE A DIFFERENCE.

We act with a growth mindset, take an expansive approach to what's possible, and believe in continuous learning to improve our business
and ourselves. We value how we work as much as what we achieve. The behaviors we focus on every day are being:

* Always seek, never settle * Own it, take accountability * Leverage our broad diversity * Learn by doing, use version
* Ask why or why not, or what if, * Each one of us can make a of people, global network and 10,20,30
or | wonder.. big difference leamings * Act with a sense of urgency
* Two brains are better than one
(most often)

DO THE RIGHT THING

* Qur values shape the conscience we follow
* Use our global scale for leadership and for good, for progress
* And when we make mistakes, own them, put them right, learn from them, and grow

/ «  PurposetVisionZ2 k.
«  Visionh&HEARNRBRAS.

« VisionT#B(flz 3IaB&NEN(C

L. BRZIE=

(H#8) Coca-Colah—AR—S IDVERK
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