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The best way to predict your future is to create it.
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(1) to push someone gently, usually with your elbow, in order to get their attention;
(2) to move something or someone a short distance by gently pushing;

(3) to move forward slowly by pushing gently;

(4) to gently persuade or encourage someone to take a particular decision or action;
(5) to almost reach a particular level or amount

Thaler&Sunstein MBI Ay 1 &l
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A nudge, as we will use the term, is any aspect of the choice architecture

that alerts people’s behavior in a predictable way without forbidding any
options or significantly changing their economic incentives.

(BEXR)
Thaler & Sunstein (2008) Nudge: Improving Decisions About Health, Wealth and Happiness NU'ZO#:R (ERTEIHZFE (2009) )
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Thaler & Sunstein (2008) Nudge: Improving Decisions About Health, Wealth and Happiness NU'ZO#:R (ERTEIHZFE (2009) )
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