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» Mission B oS A /RS a S RO L (WISH) B

« To promote autonomous behavior changes with the personalized approach
of respecting every person’s values while preserving freedom of choice, in
order to enable people to make better choices

» Purpose

« To apply initiatives that are based on Bls including nudges to the society as
a government policy or a business strategy as early, and disseminate them
in an autonomous way

» (Goals

« To perform policymaking and practices through robust effectiveness
measurement and based on evidence, improve transparency, and ensure
accountability

« To disseminate effective behaviorally-informed approaches to the public and
private sectors, that complement the traditional policy approaches

« To create a win-win-win situation for various stakeholders, and let the BI
approaches take root in communities
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