Behavioral Sciences Team (BEST) — Japan’s nationwide challenge
» Established

* In April 2017 on the initiative of Japan’s Ministry of the Environment

> Mission

« Help people make better choices by guiding their own autonomous
decisions w/o stress in a personalized way, preserving freedom of
choice

» Objectives

 Implement rigorous impact evaluation and evidence-based policymaking
(EBPM) & practice (EBP) by keeping transparency and accountability

- Disseminate effective behavioral approaches that supplement traditional
policy measures in both public and private sectors

« Make the behavioral approaches take root locally by creating a win-win-win
situation for all stakeholders

Behavioural
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Behavioral Sciences Team (BEST) — Japan’s nationwide challenge

» Members

* Industry, academia, politicians, local & central governments, and the public
[all Japan activity]

* Every person and entity that is ambitious to make Japan and the world a better

place

10+ central gov’ts joined thus far: Ministry of the Environment; Cabinet Secretariat;
Cabinet Office; Consumer Affairs Agency; Ministry of Internal Affairs and Communications;
Ministry of Finance; Ministry of Education, Culture, Sports, Science and Technology; Ministry
of Health, Labour and Welfare; Ministry of Agriculture, Forestry and Fisheries; Ministry of
Economy, Trade and Industry; Agency for Natural Resources and Energy; Ministry of Land,
Infrastructure, Transport and Tourism; Board of Audit

Open space for open discussion
where everyone can join

> Policy Field [NOT limited to governments]

- All policy fields; not only energy & environment, but health care, education,
transportation, etc.

» Global cooperation

» Info sharing, policy dialogue, collaborative study, int’l conference, etc. with
overseas governments, businesses, and experts.
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BEST and ABCs (Thaler#igLDxkERIED)
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v' BEST is for a better choice

v BEST helps autonomous behavior
changes
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BEST and XIs (Thaler3ZLDxIkERILD)

v Al (artificial intelligence)
INATYD

Bl-tech

Personalization by
Al/loT/blockchain, etc.

v Bl (behavioral insights)

v Cl (community inclusion)

HRTEWME

v" DI (diversity inclusiveness) s

/IR

v’ El (evidence institution) mm) BITE

Behavioral Insights x Traditional Economics

and more ...
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