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Our approach …

RE-INVENTING
How we design & sell 
products

RE-THINKING
How we use & consume 
products

RE-DEFINING
What is possible through  
re-use & recycling

A world in 
which 

resources 
are used 

sustainably



Why Sustainable 
Lifestyles?

Increased demand 
50% by 2030 (IEA)

Energy

Food
Increased demand 
50% by 2030 (FAO)

Water
Increased demand 

30% by 2030 (IFPRI)

Climate 
Change



Sustainable 
Lifestyles

Mission:
To foster the uptake of 
sustainable lifestyles as the 
common norm…. ensuring 
their positive contribution to 
addressing global challenges. 



Embedding Change 
in Homes and 
Communities



UK Food Waste 2015 - post farm gate



Influencing citizens: strategy

• Raising awareness of the issue

• Influencing customers habits

• Changing the retail environment



Key behaviours:

Planning Buying Storage Preparation Use

Detailed Household Evidence



Influencing citizens: strategy

• Raising 
awareness of 
the issue



Influencing citizens: strategy

• Influencing habits
• Segmented
audiences
• Focussed 
messages
• Targeted
channels



Influencing citizens: strategy

• Targeting specific 
behaviours:
• Planning
• Storage
• Perfect portions
• Using leftovers



Influencing citizens: strategy

• Changing the retail 
environment
• Extending shelf life
• Innovative packaging
• Promotions
• Labelling



More changes in store



Influencing customers

UK Household food 
waste:

1 million t/y savings
4 Mt GHG savings

$4.2 billion
80:1 RoI



Love Food Hate Waste around the world





Calories Nutrition



Conclusions

• Encouraging Sustainable Lifestyles is key to delivering a sustainable future 

• Approach:

• Evidence & segmentation

• Motivate to act 

• Make it as easy as possible

• Messages need to be re-inforced by partners

• Changing ingrained behaviour is difficult.

• It can deliver an excellent return on investment




